
Impact reporting for 
renewal success in 
partnerships
PHILANTHROPY & PARTNERSHIPS TRACK

GEORGINA MCKENZIE

PARTNERSHIPS MANAGER, ORANGE SKY AUSTRALIA

Philanthropy & Partnerships 
Track

Sponsored By:



Helping 40,000 people in 2025



What to expect



Context for 
reporting 
discussion

A partner is a financial corporate 
supporter of Orange Sky who we have 
a formalized agreement with

Impact reporting is one element of 
relationship management that 
compliments



24.2% of our 
revenue is 

generated from 
corporate 

partnerships



Our 
partnership
portfolio



Getting corporate 
partners is hard, 
keeping them is 

even harder



What are we observing?



Reflects 
SDGs



Need impact 
results



Team 
volunteering



Budget 
pressures



Causal 
connection



Many partners or changing 
philanthropic strategy



What is the 
corporate 
audience 

looking for?



Accessible



Resonates







Impact reporting
 is our magic 



$24 =
 1 load of 
laundry



What is the purpose of 
impact reporting?









Regular 
impact report
(all partners)



Snapshot

Co-branded

Real data

Storytelling



Regular 
impact report

(large 
partners)



Tailored 
story arc

Showcase
 the relationship

Their 
people



Renewal
reporting 

& proposal



Reiterate 
reasons to 
partner

3 out of 4 Australians believe that 
corporations should be engaging in 
charity partnerships

46% of Australians express a 
favourable view of companies who 
form long-term partnerships



Reflect 
their 
strategy



Reinforce 
your 
alignment



Talk 
about 
people



Actions to take 
today



Templates 
& 

reminders

Partner 
generated 

content

Info & 
image 
bank

One story, 
one quote, 
one image

Impact & 
outcome 

data
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