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24.2% of our
revenue is
generated from
corporate
partnerships
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Getting corporate
partners is hard,
keeping themi s
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Need impact
results
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Community
investment

Giving back to local communities
through charity partnerships
and programs.
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Many partners or changing
philanthropic strategy

o
The everyday account °Ie
that does good every day. e, 2

e from five colourful SpendME Visa debit cards, with five aligned charities, that you in just five minutes

CONFERENCE



Whatis the
corporate
audience

looking for?
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Accessible
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Over the past 24 months*

*Based on On

nge Sky

QBE staff have
registered to
volunteer on 7

shift

Thanks for helping us connect with
meaningful community partners.

Sky | & QBE

PRINCIPAL PARTNER

QBE staff have

supported us
with skilled
volunteering

m

Volunteer Hours
(QBE staff)

Thanks for helping us name
our Cairns van and 'Nifty’ on
the Gold Coast!

QB

Supporting the 116,000
plus
Aussies currently
experiencing

homelessness o

And the 41,000 Kiwis
who currently
experience
homelessness

QBE has also supported us with:

* 62 hours of packing Sudsy Challenge
participant packs

* A review of our Learning Management
Systems training

* A review of our help desk practices

* Thought leadership to assist us develop our
Graduate program

* Supporting the virtual delivery of our Summit
2020 and 2021(Orange Sky's annual
volunteer get together)



Resonates

Friends, please check your pockets with | [ |
n Orango sky volunteer present befora | -
Putting your washing In the basket. | “—
Thank Youl —
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Advocacy '

Ben Griffin @ (+e/Him) - 2nd 88w BOQ Group
BOQ Group Customer Advocate
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m Q, Shop over 6,000 products @ ® © R
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Thanks for your support, to date we've
provided:

32,727 washes / 11,864 showers / 22,374 hours of conversation.
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Impact reporting
Is our magic
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$24 =
1load of
laundry
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What is the purpose of
impact reporting?
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2023 Social Contribution

% Impact Measurement Survey
(Australia)

At Woodside, our social contribution approach aims to build the capacity and capability of
the communities where we work

We aim to measure our impact against four social outcome areas

-

Improve knowledge and understanding of the environment, climate change, energy
and cultural heritage

Improve childhood development, quality education and lifelong leaming
opportunities, increased community participation in employment and economic
diversification

3. Support safe, vibrant and sustainable communities; and

4. Progress towards reconciliation activities through social contribution partnerships

To demonstrate impact through our annual external reporting, we seek your cooperation in
completing this impact measurement survey.

Your response will form part of our annual social contribution verification process undertaken
by Business for Societal Impact. Data will then be reported in the 2023 Sustainable
Development Report due for release in Q1 2024

Necessity

Increases
accountability



Educate,
Inspire,
inform

Shareable
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One thing that we have learnt through our time on
the six orange chairs is that there is no barrier for
conversation or connection, and when times get
tough, it is one of the most important things that
our volunteers can offer - a great chat. Take it
from Andrew, one of our regular friends to the
Beenleigh shift:

| first saw an Orange Sky shift in Fremantle,
and | thought that it was the greatest thing |
have ever seen! It is an amazing ideaq, the
staff are so lovely. When you are living in this

situation [of homelessness]| - it is so nice to
sit and have a yarn,

Andrew tell us.

This quarter, Orange Sky services provided communities with:

et
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SHOWERS

5 21,641 () 26,980
WASHES CONVERSATION
HOURS
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Co-bra

—— Australia —

Alsco & Orange Sky Australia

Thanks to the generous support of Alsco, Orange Sky has been able to
continue supporting the 122,000+ people in Australia by providing
clean clothes and genuine, non-judgemental conversation.

Since the commencement of our partnership, Alsco has helped to keep

the wheels turning for multiple service locations.

Your support has directly enabled:

Snapshot V 4585 (M) 3056

W SHIFTS WASHES CONVERSATION

HOURS

Real data

Your support helps friends like Vivienne in
Maningrida, NT

Yivienne and her family are some of the friendly
faces that visit our remote service in Maningrida,
NT - run by Malala Health Services. In a region
where laundry access is Chollengin%, Vivienne
shared how helpful it is to have her winter
blankets washed and dried so her family can
stay warm each night.

Storytelling

“Always so good to have Orange Sky come
and wash the big blankets. They take maybe 2
days to dry but Orange Sky can do it quick.
They are very busy so it's nice to have them

come.and wadsh for me and my sisters and m ‘
FIA CONFERENCE muthf," Vivienne said. it Y &

Your ongoing support means that Orange Sky can continue to support friends
around Australia, like Vivienne, to positively connect with their community.
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(large
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REA Group and Orange Sky have continued to build upon our impactful partnership, making a
significant difference in the lives of our friends doing it tough. Over the last six months, we
have connected and collaborated on many opportunities: :

In July, REA Group's senior organisational development
specialist, Felicity Barrow, presented an extraordinary
session for Orange Sky's /marketing, fundraising and
partnerships team. Focuged on giving and receiving
feedback, this session proved extremely beneficial for our
team who work closely together.

Felicity volunteered close @ 2 hours of her time and
expertise to provide practical ¢and critical training, to uplift
the capabilities of our team.

The Sudsy Challenge
For the fourth year in a row, the REA team rallied around The Sudsy
Challenge, taking their fundraising to great heights yet again.

The team jumped at the opportunity to co-branded
shirts for the challenge to further incentivize challengers.

With 23 participants taking on the challenge, and
generous matched-donations by REA, the teams efforts
raised a whopping $30,5609, having a huge_impact on
our services, enabling 1271 loads of laundry in additien.to
ongoing partnership funding.

In addition to an incredible fundraising effort, team REA
helped raise awareness of the challenge by sharing
multiple posts on social media, and generously provided
a pro bono CPM advertising package, helping us to
reach new audiences perfectly suited to the challenge.

REA Group also helped spread awareness of our partnership
through an incredibly moving_video share across social media,
aligning with World Homeless Day, a milestone in the Orange Sky
calendar.

REA Group also helped spread-awareness of our partnership through an increcioly impactful
video share across social media, aligning with Worid Homeless Day, a milestone in the
Orange Sky calendar. The Melbourne HQ parking and Community Cafe continue to drive the
wider teams connection to our partnership, whilst continuously generating additional funding
for our services, receiving $7,688 from these initiatives to further support people doing it
tough.

Their
people

Showcase
the relationship
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3 out of 4 Australians believe that

Reite rate corporations should be in
charity partnerships

reasons to |
46% of Australians express a

pq I“t ner favourable view of companies who
form
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alignment
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Actions to take
today
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