
Myth: You should ignore your 
brand guidelines, they get in 
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Brand Enthusiast!









Brands are relationships 
between business and 
consumer.

What makes a positive relationship? 
Trust and Consistency. 







Source: https://business.yougov.com/content/45445-animal-welfare-
group-rspca-tops-yougovs-charity-ra



Target Audience A Target Audience B

Audience 

identity that 

aligns with 

brand identity 



Mt Isa Audience 

Looking for tough, 

work 4x4, go from 

work to family life

Sydney Audience

Looking for ‘bells 

and whistles’ , 

weekend warrior  

Core Values
Quality 

engineering

Vehicle space and 

comfort



Core Values

?



They are not your donor, you are their charity. 

Clear brand identity = Clear donor identity



It takes a village to raise a brand 
and everyone must play their part. 
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