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1. Planning & preparation

•Research

•Hypothesis

•Discovery meeting 

•Why them?

• Your offer

•UVP

Will their 
business be 

worse off 
if they don’t 
partner with 

you???



2. Perspective

• WIIFM 
• Research & insights 

from your networks
• Internal pre-pitch 

meeting 
• Synergies

Have you 
addressed their 

needs and 
priorities?



3. Partnership profile

• Why now & why us? 
• What can we achieve?
• How? 
• Who will manage the 

partnership?
• How does success look?
• What impact?

Paint the picture 
of the 

partnership. 
Don’t make 

them do all the 
work. 



4. Proof

• Your credentials
• Testimonials 
• Partner case study 
• Tangible partnership successes –    

inc. pictures and video
• Use their language

Tip:
• Include measurement points 
    in your contracts

Do you 
have an 

evidence 
bank?



5. Panache - aka ‘pimp my pitch’ 

• Bring it to life!
• Props and visuals
• Bring a friend
• Make them remember 

you

Engage 
them 

emotionally



Prize 
giveaway



Copyright ©





Philanthropy & Partnerships 
Track

Sponsored By:


	Slide 1: 5P’s of pitching
	Slide 2
	Slide 3: Where the pitch goes
	Slide 4: 1. Planning & preparation
	Slide 5: 2. Perspective
	Slide 6: 3. Partnership profile
	Slide 7: 4. Proof
	Slide 8: 5. Panache - aka ‘pimp my pitch’ 
	Slide 9
	Slide 10
	Slide 11
	Slide 12

