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• Head of  Partner Success, Gathered Here

• Former Head of Social Enterprise, Head 
Marketing and Fundraising, Kids Under Cover 

• 20+ years experience within charities 
and nonprofits



• 40,000+ wills written since 2020 

• An estimated $550 million in bequests

• Meaningful insights into individual gifts, donor 
demographics, and campaign success 

• Over 2,500 five-star reviews

• 480+ partners, including charities, non-profits, 
foundations, sporting clubs, performing arts 
centres, schools, and universities. 



Animal & wildlife EducationChildren

SportingArts & cultureHealth & disability

Community & social servicesClimate & environment International & humanitarian



million in 

bequests

$442 wills over 

three years

36,274 

Trends across age, location, family structure, 

cause area and more...

November 1, 2020 - October 31, 2023



Online wills are more than twice as 
likely to include a gift, compared to 
traditional wills

% of wills that include a gift



Most wills are written 

by 45-54 year olds

36% of will-

writers are 55+

17% of will-writers 

are 65+

55+

65+



Average supporter is 

aged 48

16% of supporters  

are 65+

of supporters were 

65+ in 2022-23

65+

18%



5% of supporters  

are 75+

3% of supporters 

are 85+

65+

85+

Learn more about giving 

trends in older Australians

55-64

17%

65-74

11%

85+

3%

75-84

2%



over three years

increase in gifts pledged from 
2020-21 to 2022-23

average gift value



2020-21 2021-22 2022-23



increase from 2021-22 

to 2022-23

increase from 2020-21 
to 2022-23





of wills are written by 

independent users



of Group Listing givers share 

their contact information 



of givers shared their contact information 

with the organisations they supported

In 2022-23



with Rebecca Stalenberg, 

Gift in Will Manager at

https://www.msplus.org.au

• Gift in Wills Manager, MS Plus

• 25+ years legal experience

• Fully qualified, practicing Solicitor



Support & services for those living with 
Multiple Sclerosis (“MS”) in New South 
Wales, the ACT, Victoria and Tasmania. 

Separate statewide 
programs are run by:



For over 65 years, the MS entities have 
been supporting those living with MS.

Our Gift in Will program, has brought 
in over $25m + in the last 10 years

Online Wills (100+ Gathered Here, 

approx 15 Wills on other Platforms) 

MSRA aka MS Research Australia aka Multiple Sclerosis Research Australia

96.84%

2.35

%

0.81

%

MSA aka Multiple Sclerosis Australia aka MS Australia

MS Plus aka Multiple Sclerosis Limited (Vic, Tas, NSW, ACT)

Since mid 2021 our presence in Online 
Wills has surged. 





All found as a “Featured Listing” 
only passive lead generation

Free AccountPartner Account

Mix of EDM, links sent and “Featured Listings”
Both active and passive lead generation



Known to 
MS

Shared their 
details

Shared their 
details Will makers

Anonymous

Unknown



Known Donors (61%)-

-

-

+

-
-

Anonymous Donors (60%)

Unknown Donors (39%)

Details shared with us (40%)

Known Donors (48%)

Previously Unknown (52%)



GiW testimonial flyer in 

cash receipt letters Relationship management

Print and digital donor survey

Include a Charity promotion

Email journey for 

those identified

GiW tick boxes in cash 

appeals

Facebook - MS Plus

1 GiW post per month

MS Plus staff news

 GiW articles

Article in donor monthly 

email newsletter

Article in client quarterly 

print newsletter 

(In Touch and MS Wire)

Article in client monthly 

email newsletter 

(In Touch and MS Wire)

Events and Seminars



• For most people, 

• Customers do want to

• Customers do want to

and the impact of 

their donation.

– seeing the impact/issues 

or outcomes of the work.

a concise, impact-focused 

hear from the 

hear from the 

beneficiaries

beneficiaries Stories are valued and 

remembered

communication a few times a year would be 

enough to keep them engaged and remind 

them of the importance of their support
Prospects Considerers Intenders Pledgers/Benefactors

Acquisition Surveys Surveys Surveys

Surveys Storytelling Storytelling Reconfirming contact

Story telling Impact reporting Impact reporting
Gratitude + Impact 
reporting

Multimedia MM
Personalised contact 
+ MM

Personalised contact 
+ MM

Personal contact + 
MM

Data capture single CRM
Data analysis 
past to inform future

Data reporting to inform and 
improve results



Welcome – letter, phone call, email, survey Testimonials (through tax receipts)

Preference form reach out Thank you, card and personalised 
message, on tax receiptsStewardship email journey 

Monthly EDM updates and shared stories 

(Can be reduced)

Annual report

Survey – Leads - Nurture

Share your story EDMs and shoutouts

Gathered Here Will link/ Info

Impact report

“Fast Track a Cure” journey

Invitation to stewardship events

“Guides” Downloadable 

Celebration of Life - Online Book

Advocacy “Petitions” via share 
details links

“VIP” Area at Events

Once replied – then opt in for:

MS + You

“Wellbeing” services journey 

OR A mix of two – if no pref

Cards Birthday/Christmas

Reports

- -

-

-

-

-

+

-

-

-

-

-

-

-

-

-

-

-

+

-
-

-

-

- NEW Integrated Survey & Journey



Email:

Print:

Telemarketing:

Social: 

Online Wills:

Events:

tailored personalised emails based on survey response  

answers – over 4 ½ years building engagement & traction.

personalised, bespoke handwritten cards using Artwork 

personal thank you calls and Birthday calls.

content shared via Facebook, YouTube channel and 
“Include a Charity” exposure.

making a free online Will available to our supporters.

physical and now planned hybrid-digital events.

designs, submitted by our MS Plus clients, to show value to users.





“Details Shared” 
contact can be made

Gathered Here 
Will

“Anonymous Donor” reach 
out via Gathered Here

Event Invitation

Email

Offer a Call

Online Meeting

Communications 
on their terms



2 pages



Tips to get “into the Online” donor:

Offer donors the option when to receive a call 

(Online booking)

Using integrated Survey and Journey tools 

(eg inbuilt into CRM/ Email client)

Instead of a pure “GIW ask”, use a “how can 

you help” and plant the seed for other ways of 

helping and making an impact on your cause.

-

-

-



Reaching new audiences 

is the most effective way 

to generate gifts 

Information sharing is 

on the rise within 

online wills 

Online wills allow for 

more stewardship 

opportunities 

Technology is driving 

positive changes in 

giving behaviour 

Organisations of every 

size and budget can 

benefit

Get the 2024

Gifts in Wills 

Report
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